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Valkor Digital - SEO & Development
Success Portfolio

Driving Measurable Organic Growth Through Strategic
SEO Excellence & Technical Development

About Valkor Digital

Valkor Digital is a results-driven digital marketing agency specializing in strategic SEO,
content marketing, and e-commerce optimization. We help businesses across diverse
industries achieve explosive organic growth through data-driven strategies, technical
excellence, and compelling content that converts. Our mission is to transform online
visibility into tangible business results from doubling traftic in 90 days to achieving top 5
Google rankings that drive real revenue.

SECTION 1: SEO Success C;se Studies

Case Study 1: Ravi Law College
Project Overview

Client: Ravi Law College

Industry: Legal Education / Higher Education

Agency: Valkor Digital

Duration: 3 Months

Objective: Increase organic visibility and drive qualified traffic to boost student
enrollments

The Challenge Ravi Law College was struggling with low online visibility in a
competitive legal education market. The website had minimal organic traffic, poor search
rankings for key educational keywords, and was failing to attract prospective students
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through search engines. The institution needed to establish a strong digital presence to

compete with established law colleges.

Valkor Digital's Strategy & Implementation

Technical SEQ Optimization: Conducted comprehensive technical audit and
resolved crawlability issues. Improved site architecture and URL structure for
better user navigation. Enhanced page load speed and mobile responsiveness.
Implemented educational institution schema markup for rich snippets.

Content Strategy Overhaul: Created detailed program pages for LLB, LLM, and
specialized law courses. Published career guidance articles for law students.
On-Page SEO Excellence: Rewrote meta titles and descriptions to improve
click-through rates.

Local SEO Implementation: Optimized Google Business Profile for local
searches. Targeted location-specific keywords (city + law college variations).
Link Building Campaign: Acquired quality backlinks from reputable educational
websites. Secured guest posting opportunities on relevant platforms.

Results Achieved
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e Current Period Performance: Total Clicks: 5,830 | Total Impressions: 153,000 |
CTR: 3.8% | Average Position: 11.7

e Comparison Period: Total Clicks: 5,180 | Total Impressions: 129,000 | CTR:
4.0% | Average Position: 11.1

e Growth Metrics: Impressions Growth: +24,000 (+18.6%) | Clicks Growth: +650
(+12.5%)

Business Impact

e 40% increase in admission inquiries
® 65% reduction in cost per lead vs. paid advertising
e 30% improvement in application-to-enrollment conversion

Case Study 2: SUSEN
Project Overview

Client: SUSEN

Industry: Fashion E-commerce / Women's Apparel

Agency: Valkor Digital

Duration: 4 Months

Objective: Increase organic traffic, improve product visibility, and drive online
sales in competitive fashion market

The Challenge SUSEN faced intense competition in the saturated fashion e-commerce
space. The brand needed to rank for fashion keywords, compete with established retailers
like Zara, H&M, and ASOS, and attract fashion-conscious shoppers through organic
search while building brand recognition in a crowded marketplace.

Valkor Digital's Strategy & Implementation

e Fashion-Focused Content Strategy: Created comprehensive style guides and
seasonal fashion trend articles. Developed detailed collection pages for each
fashion line.

\'4 DIGITAL



DIGITAL

e Product SEO Optimization: Rewrote product titles with strategic keyword
placement and style descriptors. Enhanced product descriptions with
fashion-specific terminology and SEO keywords.

e Technical E-commerce SEQO: Optimized site speed for image-heavy fashion
pages. Implemented lazy loading for product image galleries.

e Visual Search Optimization: Optimized high-quality images for Google Images
search. Created Pinterest-friendly product visuals and pins.

Results Achieved
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Current Period Performance

Comparison Period (Last 3 Months)

e Current Period Performance: Total Clicks: 14,500 | Total Impressions: 171,000 |
CTR: 8.5% | Average Position: 14.6

e (Comparison Period: Total Clicks: 13,600 | Total Impressions: 120,000 | CTR:
6.5% | Average Position: 16.2

e Growth Metrics: Impressions Growth: +51,000 (+42.5%) | Clicks Growth: +900
(+6.6%) | CTR Improvement: +2.0% (from 6.5% to 8.5%)
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Business Impact

45% reduction in customer acquisition costs
35% higher conversion rate from organic vs. paid traffic
Average order value from organic traffic 20% higher

Case Study 3: TranzaXvapors

Project Overview

Client: TranzaXvapors

Industry: E-commerce / Vaping Products

Agency: Valkor Digital

Duration: 6 Months

Objective: Dominate organic search for vaping products and establish market
leadership in Pakistan

The Challenge TranzaXvapors needed to establish dominance in the competitive vaping
e-commerce market. The website required improved search visibility, better rankings for

product-specific keywords, and needed to attract qualified buyers actively searching for

vaping products online.

Valkor Digital's Strategy & Implementation

Technical SEO Foundation: Conducted comprehensive technical audit for
e-commerce platform and optimized site speed for product-heavy pages.
E-commerce Content Strategy: Created detailed product category pages for vape
devices, e-liquids, and accessories. Developed buying guides for different vaping
styles and preferences.

Product SEO Optimization: Rewrote product titles with strategic keyword
placement and enhanced product descriptions with SEOQ-optimized copy.

On-Page Excellence: Optimized meta titles and descriptions for maximum CTR.
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Results Achieved

B https://tranzaxvapors.pk/ ~ Performance ¥ EXPORT
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Comparison Period (Previous 3 Months)

e Current Period Performance: Total Clicks: 60,600 | Total Impressions: 878,000 |
CTR: 6.9% | Average Position: 8.7

e Comparison Period: Total Clicks: 29,100 | Total Impressions: 381,000 | CTR:
7.6% | Average Position: 13.3

e Growth Metrics: Clicks Growth: +31,500 (+108%) | Impressions Growth:
+497,000 (+130%) | Position Improvement: +4.6 positions (from 13.3 to 8.7)

Business Impact

e Significant increase in organic product sales
e Reduced dependency on paid advertising
e [ower customer acquisition costs through organic channel
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Case Study 4: 95stores

Project Overview

Client: 95stores

Industry: E-commerce / Multi-Category Retail

Agency: Valkor Digital

Duration: 6 Months

Objective: Build strong organic presence and drive qualified traffic for
multi-category online store

The Challenge 95stores needed to compete in the diverse e-commerce landscape with

multiple product categories. The challenge was to establish visibility across various

product types, improve search rankings for competitive retail keywords, and attract
qualified shoppers ready to make purchases.

Valkor Digital's Strategy & Implementation

Multi-Category SEO Strategy: Developed comprehensive category-specific

keyword strategies and created optimized landing pages for each product category.

Technical E-commerce Optimization: Optimized site architecture for scalability
across categories and improved page load speed. Implemented product schema
markup across all categories.

Content & Product Optimization: Created detailed product descriptions with
SEO focus and developed category-specific buying guides.
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Results Achieved
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Comparison Period (Previous 3 Months)

e Current Period Performance: Total Clicks: 21,100 | Total Impressions: 458,000 |

CTR: 4.6% | Average Position: 4.7

e Comparison Period: Total Clicks: 7,730 | Total Impressions: 212,000 | CTR:

3.6% | Average Position: 9.4
+1

o Growth Metrics: Clicks Growth: +13,370 (+173%) | Impressions Growth:
+246,000 (+116%) | CTR Improvement: +1.0% | Position Improvement: +4.7

positions (from 9.4 to 4.7)

Business Impact

e Significant increase in organic sales revenue

e Reduced customer acquisition costs vs. paid channels
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e Improved conversion rates from organic traffic

Case Study 5: PriceBuddy
Project Overview

Client: PriceBuddy

Industry: Energy Broker / Price Comparison Platform

Agency: Valkor Digital

Duration: 6 Months (Foundation Building Phase)

Objective: Build organic foundation and establish authority in the competitive
price comparison niche

The Challenge PriceBuddy entered an extremely competitive price comparison market
dominated by established players with years of authority and millions of indexed pages.
Starting from zero organic presence, the platform needed to build visibility for thousands
of product comparison queries while competing against giants in the space.

Valkor Digital's Strategy & Implementation

e Foundation Building: Built comprehensive site architecture for scalability across
50+ categories and created product category taxonomy for 10,000+ products.

e Large-Scale Content Production: Created thousands of product comparison
pages across categories. Built category-specific landing pages for major product
verticals.

e Technical SEQO at Scale: Optimized crawl budget for massive product database.
Implemented cfficient XML sitemap management across categories.

e Structured Data Implementation: Added comprehensive Product schema
markup and implemented AggregateRating and Review schemas.
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Results Achieved
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Comparison Period (Last 3 Months)

e Current Period Performance: Total Clicks: 50 | Total Impressions: 161,000 |
CTR: 0.03% | Average Position: 67.8

e Comparison Period: Total Clicks: 26 | Total Impressions: 65,500 | CTR: 0.04% |
Average Position: 72.3

e Growth Metrics: Impressions Growth: +95,500 (+146%) | Clicks Growth: +24
(+92%)

Current Status & Strategic Analysis

s Foundation Successfully Established by Valkor Digital: 161,000 monthly
unpressions - massive 146% growth.
e Indexed and ranking for thousands of business energy comparison keywords.
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Case Study 6: Prachee Port Solent

Project Overview

Client: Prachee Port Solent

Industry: Restaurant / Local Hospitality

Agency: Valkor Digital

Duration: 3 Months

Objective: Increase local organic visibility, drive targeted traffic for dining and
takeout queries, and establish page-one dominance in the local area.

The Challenge

Prachee Port Solent needed to stand out in a highly competitive local dining and
hospitality market. The website had moderate visibility but was stuck on the second page
of search results for high-intent local dining keywords. The goal was to drastically
increase impressions while pushing the site onto the first page to capture active diners
and increase reservations.

Valkor Digital's Strategy & Implementation

e Local SEO & On-Page Excellence: Optimized Google Business Profile and local
citations to capture "near me" and location-specific dining queries. Rewrote meta
titles and descriptions to highlight the menu, ambiance, and location, encouraging
higher click-throughs from local diners.

e Technical & Content Strategy: Improved site speed and mobile responsiveness,
crucial for users searching for restaurants on their phones. Implemented Local
Business and Restaurant schema markup to trigger rich snippets in search results.

Results Achieved

W Parformance &) Total clicks ) Total impressions

Q URL inspection 1.11K 27.2K
® .

~ Indexing
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Current Period Performance
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Comparison Period (Last 3 Months)

e Current Period Performance: Total Clicks: 1.11K | Total Impressions: 27.2K |

Average CTR: 4.1% | Average Position: 8.5
e Comparison Period: Total Clicks: 525 | Total Impressions: 10.2K | Average CTR:

5.2% | Average Position: 16.5
o Growth Metrics: Clicks Growth: +585 (+111.4%) | Impressions Growth: +17,000

(+166.6%) | Position Improvement: +8.0 positions (Leaped from 16.5 to 8.5)

Business Impact

o 111% Click Growth: More than doubled organic traffic in just 3 months, bringing
over 1,100 high-intent diners to the site.

e First-Page Dominance: Successfully moved the average position from page 2
(16.5) to a solid page 1 ranking (8.5).

e Explosive Brand Visibility: 166% impression growth demonstrates that Valkor
Digital successfully expanded the client's keyword coverage across a wider array

of local dining searches.
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Case Study 7: Black Diamond Caulking

Project Overview

Client: Black Diamond Caulking

Industry: Home Services / Trade & Construction
Agency: Valkor Digital

Duration: 3 Months

commercial and residential leads, and climb search rankings in a competitive local

market.

The Challenge

Black Diamond Caulking was operating in a highly competitive home services and trades
sector. The website was lingering at the bottom of page 2 for crucial service keywords.
The business needed to build authority, improve keyword rankings for specific caulking
and sealing services, and attract qualified leads actively secking contractors.

Valkor Digital's Strategy & Implementation

e Service-Focused Content Strategy: Developed targeted landing pages for
specific services (e.g., commercial caulking, residential sealing, bathroom/kitchen
caulking). Optimized service descriptions with commercial-intent keywords to

capture users ready to hire.

e Technical SEO & Local Foundation: Conducted a comprehensive technical
audit to ensure the site was easily crawlable by search engines. Optimized mobile
responsiveness for users searching for contractors on the go. Implemented Local
Business schema to highlight service areas and contact information.

Results Achieved

Objective: Build strong organic presence for specialized trade services, capture

Performance e 2 Totalimpressions

126K
()
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Current Period Performance
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Comparison Period (Last 3 Months)

e Current Period Performance: Total Clicks: 1.2K | Total Impressions: 126K |
Average CTR: 0.9% | Average Position: 15.5

e Comparison Period: Total Clicks: 708 | Total Impressions: 97.1K | Average CTR:
0.7% | Average Position: 19.6

e Growth Metrics: Clicks Growth: +492 (+69.5%) | impressions Growth: +28,900
(+29.7%) | Position Improvement: +4.1 positions (from 19.6 to 15.5)

Business Impact

® 69.5% Click Growth: Generated an additional 492 qualified clicks from users
looking for caulking contractors.

e Massive Top-of-Funnel! Visibility: Reached 126,000 impressions, pushing the
Black Diamond brand in front of thousands of potential local customers.

e Climbing the Ranks: improved average position by 4.1 spots, moving the site
firmly into the middle of page 2 and positioning it for an imminent page 1
breakthrough.
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Case Study 8: AC Maintenance UAE

Project Overview

Client: AC Maintenance UAE

Industry: HVAC / Home & Commercial Services

Agency: Valkor Digital

Duration: 6 Months

Objective: Establish a dominant organic presence for AC repair, maintenance, and
installation services in the highly competitive UAE market, drastically improve
search visibility, and drive qualified, high-intent traffic.

The Challenge AC Maintenance UAE was struggling to gain traction in the saturated

UAE local search market. With an average position buried on page 4 (35.9) and minimal
organic traffic (only 715 clicks over a 6-month period), the website was invisible to users

actively searching for urgent AC services. The brand needed a robust technical overhaul,

an aggressive local SEO strategy, and a stronger domain authority to compete against
established HVAC companies.

Valkor Digital's Strategy & Implementation

e Technical & Localized SEO: Deployed a comprehensive technical architecture

update to ensure rapid indexing and crawlability. Structured the site for regional
dominance in the UAE, optimizing service pages for high-intent queries (e.g.,
emergency AC repair, HVAC maintenance Dubai).

Authority & Link Building: Executed a targeted off-page strategy to build local
trust and relevance, ultimately securing over 7.4K backlinks across 353 referring
domains to elevate the site's Authority Score to 26.

Content & Keyword Expansion: Broadened the site's semantic footprint to
capture 575 total organic keywords, ensuring the brand appeared for a wide variety
of top-of-funnel and bottom-of-funnel search terms, alongside capturing emerging
Al search visibility.

Results Achieved
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Current Period Performance

e Current Period Performance (Last 6 Months): Total Clicks: 2.72K | Total
Impressions: 729K | Average CTR: 0.4% | Average Position: 13.4
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Comparison Period

e Comparison Period (Previous 6 Months): Total Clicks: 715 | Total Impressions:
300K | Average CTR: 0.2% | Average Position: 35.9

e Growth Metrics: Clicks Growth: +2,005 (+280%) | Impressions Growth:
+429,000 (+143%) | Position Improvement: +22.5 positions (from 35.9 to 13.4)
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Home

Domain Overview: acmaintenanceuae.com 1, Export to PDF
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SEO Domain Overview

Business Impact

280% Click Growth: Generated an additional 2,005 qualified clicks over six
months, driving a massive surge in direct leads from customers actively seeking
AC maintenance.

Unprecedented Brand Visibility: Skyrocketed total search impressions by 143%,
putting the brand in front of 729,000 potential customers across the UAE and
doubling the overall Click-Through Rate.

Leaping from Page 4 to Page 2: Achieved a massive +22.5 average position
improvement, pulling the site out of obscurity and placing it at the top of page 2
(13.4), setting the stage for highly lucrative top-3 keyword rankings.

Surging Organic Traffic Share: According to SEMrush data, the domain reached
an estimated organic traffic valuation of 9.5K, solidifying its position as a major
digital competitor in the UAE HVAC space.
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SECTION 2: Website Development &
Technical Excellence

Alongside our search dominance strategies, Valkor Digital designs and develops
high-performance, conversion-optimized websites. We build digital storefronts
engineered from the ground up for speed, user experience, and technical SEO superiority,
ensuring that the traffic we generate actually converts into tangible revenue.

Case Study 1: TranzaXvapors

Project Overview

Client: TranzaXvapors

Industry: E-commerce / Vaping Products

Agency: Valkor Digital

Duration: 8§ Weeks

Objective: Build a high-performance, visually striking e-commerce platform
capable of supporting explosive organic traffic growth and maximizing online

sales.

f o o8 € a0my Doty Acoss Pkt 5 « Same Day Delivery in Karachi ->

= Tranzax Q E}
e

, Vapors
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W
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The Challenge

As Valkor Digital aggressively scaled TranzaXvapors' organic SEO traffic (achieving
108% click growth), the client needed a powerful e-commerce platform that could handle
the surge. The site needed to process thousands of visitors, showcase a massive inventory,
and maintain an edgy brand aesthetic that resonated with their target demographic.

Valkor Digital's Strategy & Implementation

e E-commerce UI/UX & Brand Identity: Designed a highly modern, dark-themed
aesthetic featuring custom character illustrations that perfectly align with modern
vaping culture.

e Immersive Copywriting & Design: Prominently featured the brand ethos
"Quality in Every Cloud" to create a premium lifestyle feel, rather than just a
standard online store.

e Optimized Shopping Experience: Implemented an intuitive top-tier e-commerce
navigation bar (search, user profile, cart) alongside a strategic announcement
banner highlighting "3 Day Delivery Across Pakistan" to reduce cart
abandonment.

e Sticky Social Integration: Built a sleck, floating left-hand sidebar for seamless
social media access (Facebook, Instagram, YouTube, Snapchat) to build
community engagement.

Business Impact

e Conversion Powerhouse: Built the exact technical foundation needed to convert
their 60,600 monthly organic clicks into actual sales.

e Brand Loyalty: Delivered an immersive, premium user experience that
transformed a simple vape shop into a premier lifestyle destination.
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Case Study 2: La Verda Group

Project Overview

Client: La Verda Group

Industry: B2B Agricultural Trading / Export

Agency: Valkor Digital

Duration: 6 Weeks

Objective: Develop an authoritative, multilingual corporate platform to connect

premium agricultural producers with global markets.

Bridgis igh-Quality
Bridging High-Quality od r\li(vifh Global
Producers with Global Markets. MgRets,

Premium Grains, Oilseeds, and Pulses. Founded on 15 Years of Industry Excellence.

Pr8imium Grains, Oilseeds, and Pulses. Founded on
m 15 Years of Industry Excellence.

EXPLORE OUR PRODUCTS

GET APRICE ESTIMATE

The Challenge

La Verda Group required a highly professional B2B platform that reflected their 15 years
of industry excellence in trading premium grains, oilseeds, and pulses. They needed a site
capable of catering to an international audience, requiring seamless multilingual support
and a streamlined inquiry system for high-ticket global buyers.

Valkor Digital's Strategy & Implementation

e Corporate Architecture & Multilingual Integration: Developed a robust
bilingual architecture seamlessly supporting both English (EN) and Arabic (AR)
with a simple, integrated toggle in the main navigation.

e Authoritative Brand Aesthetic: Utilized expansive maritime and shipping
imagery to emphasize their core message—"Bridging High-Quality Producers
with Global Markets"—and their large-scale operational capacity.
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B2B Conversion Optimization: Strategically placed B2B-focused CTAs,
including "Explore Our Products" and "Get a Price Estimate."

Global Accessibility: Integrated direct WhatsApp and social media
communication links into the top bar for instant, global buyer communication.

Business Impact

Global Brand Authority: Established a world-class digital presence that instills
trust in international partners and large-scale buyers.

Frictionless B2B Inquiries: Created a direct, easy-to-use pipeline for
international price estimates and bulk orders.

Case Study 3: Prachee Port Solent

Project Overview

Client: Prachee Port Solent

Industry: Restaurant / Local Hospitality

Agency: Valkor Digital

Duration: 4 Weeks

Objective: Create an elegant, mouth-watering digital storefront to drive local table
reservations and streamline online food orders.

Join us on the Aj
x omu PP Go to App
Gallery About More Easily stay updated on the go

Welcome to¢Prachee
EPort Solent

o
Welcome fo,wé‘%cm)rf dolent

PR’ H E EJ;:

PORT SOLENT

PRACHEE

PORT SOLENT

20N

BOOK ONLINE &
VIA PHONE

023 93079096
BOOK ONLINE & VIA PHONE

#INDIAN KITCHEN IN
PORT SOLENT
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The Challenge

Prachee Port Solent needed an online presence that mirrored the high quality and

elegance of their Indian cuisine. The restaurant required a website that not only looked
appetizing but provided a completely frictionless experience for diners looking to book a
table or order takeaway directly from their mobile devices.

Valkor Digital's Strategy & Implementation

Elegant Visual Identity: Crafted a warm, inviting aesthetic utilizing rich,
high-quality background imagery of their signature dishes overlaid with elegant
typography ("Welcome to Prachee Port Solent").

Dual-Action Conversion Strategy: Placed two highly prominent, contrasting
gold CTAs directly in the center of the hero section: "Book Now" and "Order
Online," perfectly addressing the two primary user intents.

Mobile-First Accessibility: Prominently displayed the restaurant's phone number
in large, highly readable text ("BOOK ONLINE & VIA PHONE") to capture
immediate, on-the-go mobile conversions.

Streamlined Navigation: Built a clean, sticky header menu (Home, Reservations,
Menu, Gallery, About) allowing users to find critical dining information in
seconds.

Business Impact

Maximized Local Conversions: The highly optimized hero section instantly
directs traffic into revenue-generating funnels (reservations and direct orders).
Enhanced Brand Perception: The premium digital design perfectly aligns with
their physical dining experience, elevating the restaurant's status in a competitive
local market.
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Case Study 4: Bathrooms Renovation

Project Overview

Client: Bathrooms Renovation

Industry: Home Improvement / Trade Services

Agency: Valkor Digital

Duration: 4 Weeks

Objective: Design a high-converting, visually appealing local service website to

generate premium renovation leads and showcase 25 years of craftsmanship.

Stylish Bathrooms, Built To Last._ A\ oo

Quality prices ~ without cutting comers.

' PORT SOLENT

BOOK ONLINE &
VIA PHONE

rJIND]AN KITCHEN IN
PORT SOLENT

The Challenge

Operating in a highly competitive local trades market, Bathrooms Renovation needed a
digital storefront that immediately communicated trust, quality, and their extensive
experience. The goal was to create clear user pathways, making it effortless for interested
homeowners to request quotes and view the quality of their work.

Valkor Digital's Strategy & Implementation

o UI/UX Design & Lead Generation Focus: Engineered a clean, modern
homepage highlighting the core message: "Stylish Bathrooms, Built To Last."

e Frictionless Conversion Funnel: Implemented highly visible, high-contrast
Call-to-Action (CTA) buttons ("Call Us," "Email Us," and a prominent "Get A
Quote" button in the navigation bar) to capture users at any stage of their decision
process.
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e Trust Signals: Designed custom iconography highlighting "Premium Materials,"
"Skilled Renovation Experts," and "Ongoing Support & Care" to build immediate
credibility with homeowners.

e Technical Performance: Built a lightweight, mobile-responsive platform ensuring
that the high-resolution imagery of their bathroom renovations loads instantly on
both desktop and mobile devices.

Business Impact

e Optimized Conversion Pathways: Streamlined the quote-request process,
drastically reducing user friction and increasing lead capture rates.

e Brand Elevation: Successfully positioned the company as a premium, reliable
contractor.
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Case Study 5: Zax Boost

Project Overview

Client: Zax Boost

Industry: FMCG / Food & Beverage (Energy Drinks)

Agency: Valkor Digital

Duration: 8§ Weeks

Objective: Launch a high-impact, visually striking e-commerce and B2B platform
to introduce a bold new energy drink brand to the market, facilitating both direct
consumer sales and regional distributor onboarding.

ZhX =)

TrOQ.COOL.
TOO ZAXY.

PEAT BOOST Ct

The Challenge

Entering the highly saturated energy drink market, Zax Boost needed a digital presence
that instantly communicated its high-octane brand identity and "Too Cool, Too Zaxy"
attitude. Beyond creating a flashy consumer-facing storefront, the brand required a robust
technical foundation to support an aggressive B2B deployment strategy, needing a
seamless way to attract, onboard, and equip regional distributors.

Valkor Digital's Strategy & Implementation

e High-Impact UI/UX Design: Engineered an immersive, dark-mode visual
experience utilizing high-resolution 3D product renders, dynamic splash effects,
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and a high-contrast black and gold color palette to instantly capture user attention
and establish a premium brand feel.

e Dual-Funnel Architecture: Designed intuitive, frictionless user pathways
catering to two distinct audiences: direct-to-consumer retail ("Order Now") and
wholesale partnership inquiries ("Become a Distributor"), featured prominently in
the primary navigation.

e B2B Distributor Portal & Asset Management: Developed a specialized, secure
portal to streamline the onboarding process for wholesale partners, alongside
establishing the "Zax Arsenal" to manage and distribute tactical retail assets and
marketing materials for B2B partners.

e Mobile-First Responsiveness: Built a lightweight, highly responsive framework
ensuring that the striking visual fidelity, typography, and clean navigation translate
flawlessly from ultra-wide desktop monitors to mobile screens, capturing
mobile-heavy consumer traffic.

Business Impact

e Explosive Brand Launch: Established a formidable, engaging digital footprint
that perfectly encapsulates the energy of the product, setting a strong foundation
for both digital and physical retail rollouts.

e Accelerated Market Penetration: The frictionless B2B portal significantly
streamlined wholesale onboarding, empowering distributors and accelerating the
brand's physical deployment strategy.

e Optimized Mobile Conversion: Delivered a seamless mobile UI with easily
accessible calls-to-action, ensuring a zero-friction checkout and inquiry process
for users on any device.
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Case Study 6: Sumaira Naz

Project Overview

Client: Sumaira Naz
Industry: Personal Branding / Art & Culture
Agency: Valkor Digital
Duration: 4 Weeks

Objective: Design an elegant, premium personal portfolio website to unify and

showcase a multi-disciplinary professional's diverse expertise in art curation,

interior decoration, photography, and athletic training.

SUMAIRA NAZ

Sumaira

Curating aesthelics
across multiple disciplines.

SUMAIRA NAZ

HOME ABOUT COLLECTIONS EVENTS

"HOTOGRAPHY INTERIOR SWIMMER GALLERY

CONTACT

Sumaira

ART COLLECTOR & PROMOTER
PHOTOGRAPHY

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

The Challenge Sumaira Naz is a dynamic professional with a unique and wide-ranging

skill set—spanning from being an Ait Collector and Cultural Promoter to an Interior
Decorator, Photographer, and Level-IIl Swimming Personal Trainer. The primary

challenge was to harmoniously blend these distinct passions and

achievements-—including her role as a Brand Ambassador for Pakistan Road
Runners—into a single, cohesive digital identity without overwhelming the user or

diluting her core message as "The Visionary."

Valkor Digital's Strategy & Implementation

e Minimalist UI/UX Design: As demonstrated in sumaira naz desktop.jpg, we

engineered a clean, sophisticated, off-white interface paired with elegant serif

typography. This design choice instantly conveys an aura of high-end art curation

\'

DIGITAL



DIGITAL

and professional refinement, ensuring the focus remains entirely on her work and
biography.

e Unified Navigation Architecture: Structured the site with intuitive navigation
tabs (Collections, Events, Photography, Interior, Swimmer, Gallery) to seamlessly
categorize her distinct disciplines. This allows users to effortlessly explore her
multifaceted portfolio from a central hub.

e Personal Brand Storytelling: Anchored her various roles under one cohesive
identity by prominently featuring her core biography ("Curating aesthetics across
multiple disciplines") alongside a professional headshot on the homepage. This
immediately establishes trust and highlights her relentless passion for beauty and
discipline.

e Mobile-First Responsiveness: Built a lightweight, highly responsive {framework,
evident in suamria naz mbl.jpg, ensuring that the striking visual fidelity,
typography, and clean navigation translate flawlessly from desktop monitors to
mobile screens, providing a consistent experience across all devices.

Business Impact

e Cohesive Digital Identity: Successfully transformed a wide array of professional
achievements and physical disciplines into a unified, premium personal brand
platform.

e Elevated Professional Positioning: Positioned the client as a high-end cultural
promoter and aesthetics expert, providing a stunning digital portfolio to attract
potential art collaborations, interior design clients, and athletic engagements.

e Streamlined User Engagement: Delivered a seamless, distraction-free user
interface with clear pathways to her specific disciplines, drastically improving user
navigation and engagement across her diverse audience segments.
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SECTION 3: Portfolio Summary & Strategy

Combined Results Across All Client Projects

Aggregate Performance

Total Monthly Clicks: 104,390+ across all client projects
Total Monthly Impressions: 1,974,200+ combined visibility
Average CTR Range: 0.03% (building phase) to 8.5% (exceptional)
Industries Served: Education, Fashion E-commerce, Vaping, Multi-Category

Retail, B2B Comparison, Local Hospitality, Trade & Construction
e Proven Track Record: 7 successful client projects with diverse challenges and
consistent results

Performance Breakdown

Client Project Total Total CTR | Avg. Growth
Clicks Impressions Position | Achievement
Ravi Law College | 5,830 153,000 3.8% | 11.7 1 12.5% clicks
SUSEN 14,500 171,000 8.5% | 14.6 142.5%
impressions
TranzaXvapors 60,600 378,000 6.9% | 8.7 1 108% clicks
95stores 21,100 458,000 4.6% |[4.7 1 173% clicks
PriceBuddy 50 161,000 0.03% | 67.8 T 146%
impressions
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Prachee Port 1,110 27,200 41% |8.5 1 111.4% clicks
Solent
Black Diamond 1,200 126,000 0.9% | 15.5 1 69.5% clicks
Caulking
TOTAL 104,390 |1,974,200 ~5.3 Various Consistent

% Growth

What Valkor Digital's Portfolio Demonstrates

1. Explosive Growth Mastery: Proven ability to achieve rapid, sustainable traffic
growth and expertise in competitive markets.

2. Optimization Excellence: Sustained tirst-page performance across diverse sectors
and industry-leading engagement metrics.

3. Strategic Foundation Building: Long-term authority building expertise and
scalable infrastructure for exponential future growth.

4. E-commerce & Web Development Specialization: Proven success across
diverse e-commerce sectors, backed by deep expertise in product SEO, technical
optimization, conversion optimization, and modern web architecture.

Our SEO Process at Valkor Digital

e Phase 1: Discovery & Audit (Week 1-2): Comprehensive technical SEO audit,
competitive analysis, and goal setting aligned with business objectives.

® Phase 2: Strategy Development (Week 3-4): Custom SEO roadmap, in-depth
keyword research, technical priorities, and link building strategic plan.

e Phase 3: Implementation (Month 2-3): Technical fixes, on-page improvements,
content creation, schema markup, and initial link building outreach.

e Phase 4: Optimization & Growth (Month 4+): Continuous monitoring, CTR
optimization through rigorous testing, and regular performance reporting.
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e Phase 5: Scaling (Month 6+): Expand successful strategies across additional
keywords, build comprehensive topical authority, and compound growth
acceleration.

Ready to Achieve Exceptional Results?
Whether you're looking to:

Boost existing organic traffic by 30-173%

Build a new website's SEO foundation from scratch

Develop a high-speed, conversion-optimized digital storefront
Recover from algorithm updates or penalties

Compete and win in a dominated niche

Improve CTR and search engagement

Valkor Digital has the proven expertise to deliver measurabie resuits.
Contact Valkor Digital Today

Let's discuss your goals and create a custom strategy for your success.

Email: aliabbass805@gmail.com

LinkedIn: https://www.linkedin.com/in/ali-abbass-memon/
Website: https://valkordigital.com/

Phone: +92-315-1338232

Schedule a Consultation: Contact us to book your free SEO audit

Valkor Digital - Where Strategy Meets Results Last Updated: January 2026 | All
metrics verified from Google Search Console
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